


Search is changing.



We search on different platforms.







We search on different devices.





We choose platforms based on intention and context.





Search intent rarely straightforward or explicit.





Search query 
(examples)

● Best robot vacuum cleaner
● Cleaning routine
● How to get rid of pet hair

● Photo editing software
● How to edit photos for 

instagram

● Tax return calculator
● Accounting for beginners
● Calculate your tax return
● Tips to maximise tax returns

● How to manage my inbox
● Inbox zero 
● Email management system





Relying solely on organic traffic is no longer a viable strategy.





It’s time to rethink content distribution



Make content work harder.



Brands need to become omnipresent.



Brand content needs to be
● Available in multiple formats
● Available on multiple platforms
● Accessible at multiple micro moments 
● Accessible by a global audience
● Connected



What would Google think about this?
you might be wondering… 



What would people think about this?
Honestly, it should be…



Both users and search engines want to see multi-modal 
presence for high-value sites. 







Users’ content choices are 
influenced by:  ● context

● information need
● pre-existing knowledge on the 

topic





The more of these micro-moments you can capture, the better.



Needless to say scaling production is quite significant for 
multi-platform, organic growth.



Start with what makes sense for you 
and your audience



Turn into Presence on

Video

Short video

Audio

Social post

Forum post



Turn into Presence on

Blog post

Audio

Short video

Turn into Presence on

Social post

Forum post



Map out your content transformation framework



How to transform videos to text
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You have a library of videos on 
YouTube but no blog? 

→ Scale it’s launch quickly 
through transcription.
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Approach Suitable for Limitation Tools

No-code ● Beginners 
● Non-technical

● Limited scalability

Programmatic ● Intermediate
● A little bit more 

technical
● API-savvy

● Time 
● Adoption costs - 

learning, dev 
resources
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Download videos or organise files
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Convert to audioDownload videos or organise files
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TranscribeConvert to audioDownload videos or organise files



OpenAI, Cloud Speech-to-Text, and Amazon 
Transcribe all have automated punctuation features.



Cloud Speech-to-Text and Amazon Transcribe have other 
advanced features making them more superior than OpenAI.





How to transform long-form videos to shorts







This is just one of many tools for this task.



Custom solutions can (and should) be built for bigger 
libraries and bulk editing projects 



How to transform text to audio
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You have a library of 
high-performing blog posts 
or interviews, suitable for 
audio/ podcast platforms?

 →Scale production with 
text to speech (TTS).
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Approach Suitable for Limitation Tools

No-code ● Beginners 
● Non-technical

● Limited scalability

Programmatic ● Intermediate
● A little bit more 

technical
● API-savvy

● Time and other 
adoption costs

● Google Cloud 
Text-to-Speech API 

● Amazon Polly - Text To 
Speech AI Tool

● OpenAI GPT4o (soon)
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✅ Select language 

✅ Select voice 

✅ Select dialect and other 
voice features

✅ Can process text files in 
bulk



How to transform text to video











Truthfully, we are not there yet. 



This software (and Sora when it comes out) 
can supplement a person to camera set-up, but 

can’t replace it.



How to transform text to text
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Approach Suitable for Limitation Tools

No-code ● Beginners 
● Non-technical

● Limited scalability ● ChatGPT
● Custom GPTs
● Web tools (they’re all 

wrappers of GPT, so not 
worth it)

Programmatic ● Intermediate
● A little bit more 

technical
● API-savvy

● Time and other 
adoption costs

● GPT4/ GPT4o 
● Any LLMs 
● BERT
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You have a library of high-performing 
blog posts but no content distribution?

 →Transform blog posts to social media 
posts.
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You have a library of high-performing 
blog posts but no newsletter?

 →Use an LLM to rewrite these into 
newsletter edition drafts.

You have comprehensive guides or 
reports in PDF format?

 →You can extract key insights, 
summaries, or actionable tips from these 
documents and repurpose them into 
blogs or social posts/ threads.
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Overall, any LLM would do a great job here. 



Prompting it well with plenty of examples is the key 
to a great result.



Bottom line?



Do what makes sense for your brand and audience.



Embrace automation for process enhancement.



Embrace automation for platform enablement.



But know where to draw the line before things 
become…







mindset + community + resources



http://www.mlforseo.com


http://newsletter.mlforseo.com




Thank you for listening.  ♡ 


